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Beyond decluttering and neutral paint — the science-backed art of staging your home so that 
every buyer who walks through the door already feels at home. 

 

“In as little as 40 seconds, a connection with nature can trigger 

a measurable restorative response in the human brain.” 

— Terrapin Bright Green, 14 Patterns of Biophilic Design 

 

What Traditional Staging Misses 
 

Walk into a beautifully staged home and something happens. The furniture is perfectly 
arranged. The pillows are fluffed to mathematical precision. The candles smell like a spa. And 
yet — nothing moves you. 

Now walk into a home where late-afternoon light filters through bamboo shades onto a worn 
wood floor, where the sound of a courtyard fountain reaches you before you even see it, where 
a cluster of lush tropical plants frames the view of the water beyond the glass. You exhale. You 
slow down. Without knowing why, you feel like you could live here. 

The difference between those two experiences has a name: biophilia. 

 

What Is Biophilia? 

Biophilia is the innate biological affinity human beings have for living things and 
natural systems. It is not a preference or a style — it is wired into our DNA. For 
most of human history, our survival depended on our ability to read nature: to find 
water, to seek shelter, to recognize the safety of a green and open landscape. Those 
ancient instincts have never left us. 

Biophilic design is the architecture and design discipline that deliberately activates 
these instincts — creating spaces that feel instinctively right, deeply calming, and 
fully alive. 

 

For home sellers, the implications are profound. Research published in the landmark 14 
Patterns of Biophilic Design by Terrapin Bright Green documents that exposure to 
biophilic elements — natural light, water, living plants, organic materials, views to nature — 
measurably lowers heart rate, reduces cortisol, improves mood, and increases feelings of 
comfort and safety. Buyers who feel these things in your home are buyers who want to make an 
offer. 



This is not about adding a fern. It is about understanding how your home can speak to buyers 
on a level that bypasses logic and goes straight to desire. 

 

Why South Florida Is Uniquely Positioned 

 

Here is the extraordinary advantage South Florida sellers hold: your climate, your light, your 
landscape, and your proximity to water are among the most powerful biophilic assets on the 
planet. Buyers who relocate here — whether from the Northeast, from Europe, from Latin 
America, or from anywhere that endures gray winters — are already primed for a nature 
response. They are arriving in search of exactly what biophilic staging delivers. 

The research on “blue space” — the effect of water on human psychology — is particularly 
relevant here. Studies consistently show that views of water, the sound of water, and proximity 
to water elicit stronger restorative responses than almost any other natural element. If your 
home has a water view, a pool, a canal, or even a water feature, you already possess one of the 
most potent emotional selling tools in real estate. The question is whether you are using it to its 
full advantage. 

When Biophilic Staging Matters Most 
Biophilic staging can enhance almost any home, but its impact is especially powerful when a 
property already possesses natural qualities that can be revealed, reinforced, and 
choreographed with intention. 
 
It matters most in homes where the emotional experience of the setting is as important as the 
square footage or finishes. In South Florida, that is often the case. 
 
Biophilic staging is particularly effective for: 
 
Waterfront and water-oriented homes: Properties on the ocean, Intracoastal, canal, lake, 
or pond already offer one of the most powerful restorative elements in the built environment: 
water. When the view, breeze, light, and outdoor living spaces are staged intentionally, buyers 
feel the distinction immediately. 
 
Homes with strong indoor-outdoor flow: Residences with sliding glass walls, covered 
lanais, courtyards, patios, pools, and garden-facing living spaces benefit enormously from 
biophilic staging because they invite buyers to experience the home as a seamless extension of 
the landscape. 
 
Homes with beautiful natural light: A home with luminous morning light, dramatic 
sunset exposure, dappled shade, or expansive windows can leave a lasting emotional 
impression when that light is allowed to shape the experience of the interior. 
 
Homes with mature landscaping or tropical character: Lush planting, specimen 
palms, bougainvillea, sea grape, orchids, and layered greenery create an immediate sense of 
place. Thoughtful staging helps buyers feel that the landscape is not merely decorative, but part 
of the lifestyle the home offers. 



Vacant homes that feel cold or architecturally stark: Biophilic staging is especially 
valuable in homes that feel visually clean but emotionally flat. Natural texture, plant life, 
softness, light, and sensory cues can transform a space from sterile to welcoming without 
compromising sophistication. 
 
Luxury homes where emotional resonance drives decision-making: At the high end 
of the market, buyers are rarely choosing among homes based on utility alone. They are 
responding to feeling, atmosphere, memory, and identity. Biophilic staging helps a home 
communicate all of those things with quiet confidence. 
 
In other words, biophilic staging matters most wherever a home has something meaningful to 
reveal: a view, a garden, a pool, a courtyard, a canopy of trees, extraordinary light, or simply 
the potential to feel more alive. The goal is not to decorate nature. It is to let buyers feel its 
presence, and to associate that feeling with your home. 
 
 

The Science in 60 Seconds 
 

You do not need a PhD in environmental psychology to use this guide. But a brief 
understanding of the science will help you appreciate why these recommendations go so far 
beyond conventional staging advice. 

 

What Buyers Feel 

When buyers enter a biophilically staged 
home, research documents that they 
experience: 

• Lowered blood pressure and heart 
rate 

• Reduced cortisol (stress hormone) 
levels 

• Improved mood and emotional 
state 

• Greater sense of safety and 
comfort 

• Enhanced creativity and positive 
thinking 

• Heightened motivation and 
willingness to engage 

How Fast It Happens 

The response to biophilic elements is 
remarkably rapid: 

40 seconds to restore cognitive capacity 
from a view of nature 

5 minutes to positively impact mood 

10 minutes to stimulate parasympathetic 
("rest and digest") activity 

A buyer's showing typically lasts 20–40 
minutes. 

 

That is more than enough time for 
biophilic elements to do their work. 

 

 

 



The Prospect & Refuge Effect 

One of the most powerful patterns in biophilic design is Prospect & Refuge: the instinctive 
human preference for spaces where we can see far (prospect) while feeling sheltered and 
protected (refuge). In real estate terms, this is why buyers love a great room that opens to 
a water view, a covered lanai overlooking the pool, or a master suite with a panoramic 
window. These spaces activate a deep sense of well-being that buyers describe simply as 
“feeling right.” 

 

Designing for this response doesn’t require renovation. It requires intentional staging. 

 
 

Seven Biophilic Elements Every South Florida Seller 
Should Know 
 

The 14 Patterns of Biophilic Design framework, developed by Terrapin Bright Green, identifies 
distinct categories of nature experience that influence human biology and emotion. What 
follows is a curated selection of the seven most applicable — and most achievable — patterns 
for home sellers in our market, with specific strategies for South Florida homes. 

1. Visual Connection with Nature 

The most potent biophilic element is also the simplest: a view. Research shows that a view of 
nature — water, trees, sky, garden — can lower blood pressure, improve mood, and restore 
cognitive function in under a minute. The psychological benefit increases with the biodiversity 
of the view: water plus vegetation plus sky is more restorative than any one element alone. 

Staging Strategies: Clear window treatments that block the view of your canal, pond, or 
ocean. Remove furniture that competes with the sightline to your most beautiful outdoor space. 
Stage the living room so seating faces the water, not the television. Introduce a single, striking 
plant near a window to create a layered view: interior green, then exterior landscape. 

South Florida Advantage: Your light. South Florida’s luminous, high-contrast light is one 
of the rarest natural staging assets in the country. Let it in. Every window treatment that filters 
dappled light across a wood or stone floor is working for you. 

2. Presence of Water 

Water may be the single most emotionally powerful element in biophilic design. Research 
consistently documents that landscapes with water elicit stronger restorative responses than 
any other natural feature, and that the presence of water — seen, heard, or touched — 
measurably improves mood, lowers heart rate, and increases positive emotional response. 

Staging Strategies: If you have a pool, ensure it is pristinely maintained and shown at its 
best: clean tile, clear water, and greenery framing the edge. Add a small tabletop fountain to an 
entryway, courtyard, or primary bedroom sitting area — the sound of moving water triggers a 
restorative response almost immediately. Arrange outdoor seating so that any water view is 
front and center. If you are on the Intracoastal, a canal, or the ocean, orient the showing 
experience so that buyers encounter the water view early and memorably. 



South Florida Advantage: You may be surrounded by it. Even buyers who do not have a 
water view often have a water feature, a pool, or a lushly irrigated garden. These are all 
biophilic assets. Treat them as such. 

3. Non-Visual Connection with Nature 

Biophilia is not only about what we see. Sound, scent, texture, and airflow all trigger responses 
in the body. The sound of rustling palms, the scent of jasmine or sea air, the texture of a natural 
wood surface, the sensation of a breeze moving through an open door — each of these engages 
the nervous system in ways that artificial environments simply cannot replicate. 

Staging Strategies: Open windows and sliding doors during showings to bring in the 
ambient sounds of your neighborhood — birds, breeze, water. Replace synthetic air fresheners 
(which trigger sensory alarm in many buyers) with a single, subtly scented natural element: a 
bunch of fresh-cut herbs, a bowl of citrus, or a small pot of gardenia. Introduce tactile natural 
materials: a jute or sisal rug, a linen throw, a driftwood or stone accent piece. These are felt as 
much as seen. 

4. Dynamic & Diffuse Light 

Natural light that moves — shifting with the time of day, casting shadows, filtering through 
leaves or screens — is one of the most compelling biophilic elements in any interior. Research 
documents that dynamic natural light improves mood, supports circadian health, and creates 
an environment that buyers intuitively describe as “alive.” Uniform artificial light, by contrast, 
produces fatigue and a sense of flatness. 

Staging Strategies: Schedule showings during golden hour when your light is most 
cinematic. Layer your lighting: turn off harsh overhead fixtures and use lamps, pendants, and 
accent lighting to create warmth and depth. Allow dappled light to enter through plantation 
shutters or bamboo shades. Place a tall plant near a window so that its shadow plays on the 
wall or floor. Introduce candles in spaces where dusk showings occur. 

South Florida Advantage: Your late-afternoon and evening light is extraordinary. If your 
home faces west toward the water, that sunset show is a listing asset unlike anything money 
can stage. Use it deliberately. 

5. Material Connection with Nature 

There is a reason that buyers respond differently to a home with natural stone floors, wood 
ceiling beams, or a travertine backsplash than to one with synthetic surfaces alone. Research 
on biophilic design documents that natural materials — wood, stone, clay, linen, bamboo — 
trigger measurable physiological calming responses. The grain of wood, the variation of stone, 
the texture of rattan: these signal authenticity and life to a nervous system that evolved in a 
world made of natural things. 

Staging Strategies: Enhance what you have. If you have wood floors, ensure they are clean 
and gleaming so that the grain reads beautifully. If you have travertine, limestone, or marble, 
let it breathe — clear surfaces so the material is visible. Add natural textile accents: a linen 
tablecloth, a cotton woven throw, a sisal basket. Replace plastic storage bins, synthetic fabrics, 
and laminate accents with natural alternatives wherever possible. A simple wooden bowl of sea 
glass or coral on a kitchen island can shift the entire sensory register of a space. 

 

 



6. Living Plants & Biophilic Greenery 

Plants are the most universally recognized biophilic element and among the most misused in 
home staging. The conventional advice — “add a plant” — misses the point. A single small 
succulent in a four-thousand-square-foot home does nothing. What moves buyers is 
abundance, health, and botanical specificity. Buyers respond to plants that look genuinely 
alive, that are lush and well-placed, and that evoke the particular character of the place they are 
in. 

Staging Strategies: Think in terms of layering: tall plants (bird of paradise, fiddle-leaf fig, 
majesty palm) for height and drama; medium plants (peace lily, ZZ plant, cast iron plant) for 
corners and shelves; trailing plants (pothos, string of pearls) for shelves and mantels. Use odd 
numbers — one, three, five — and cluster plants for impact. A grouping of three large tropical 
plants in a great room corner is transformative. Outdoors, ensure that all plantings are lush, 
green, and seasonally appropriate. Remove any dying or sparse plants immediately. 

South Florida Advantage: Our native and tropical plants are among the most visually 
spectacular on Earth. Bougainvillea, plumeria, bird of paradise, sea grape, and royal palm — 
these are not just plants. They are a sense of place that buyers who move here have been 
dreaming about. Use them. 

7. Biomorphic Forms & Fractal Patterns 

This is the most subtle — and perhaps most surprising — element on our list. Research in 
biophilic design documents that organic, curving forms and fractal patterns (the kinds of self-
repeating complexity found in nature, like a fern frond, a wave, or the grain of wood) reduce 
physiological stress and increase visual preference. Right angles and straight lines, by contrast, 
tend to feel sterile. Buyers who feel tense do not make offers. Buyers who feel at ease do. 

Staging Strategies: Introduce organic forms through decor: a round coffee table, a curved 
sofa or chair, a sculptural piece of driftwood, a ceramic vessel with an irregular glaze. Choose 
area rugs with organic or botanical patterns over geometric grids. Arrange artwork that 
includes natural landscapes, water scenes, or botanical prints. Even the shape of a flower 
arrangement — loose and abundant rather than formal and symmetrical — registers as more 
biophilically alive. 
 

 

 

 

 

 

 

 

 

 

 



Room by Room: A Biophilic Staging Guide 
 

What follows is a room-by-room guide to biophilic staging for South Florida homes. These are 
not renovation recommendations — they are intentional, achievable adjustments that make the 
most of what you already have. 

 

The Entry & Foyer 

 

The entry is where the emotional experience of your home begins. In biophilic terms, it is the 
threshold — the moment a buyer transitions from the exterior world into your private one. It 
should feel like crossing into something alive and welcoming. 

• Place a striking single plant (fiddle-leaf fig, majesty palm, or bird of paradise) that 
buyers must pass before entering the main living space 

• If you have a water feature in a courtyard or near the entrance, ensure it is audible 
before the door fully opens 

• Use natural materials at the entry: a sisal or jute runner, a wooden console, a stone or 
ceramic bowl for keys 

• Introduce a subtle natural scent — a small bundle of eucalyptus, fresh citrus, or a 
gardenia plant — nothing synthetic, nothing aggressive 

• Maximize natural light: ensure the entry is bright, not shadowy, as darkness registers as 
threat in the human nervous system 

 

 
 

 

 



The Great Room & Living Areas 

 

This is where buyers make the emotional decision. The great room must deliver the home’s 
promise — and in South Florida, that promise is almost always about the relationship between 
indoor and outdoor living. 

• Orient seating toward the most compelling view in the room, whether that is a water 
feature, pool, garden, or open sky 

• Clear the space between indoor seating and sliding glass doors: the threshold to the 
outdoors must feel effortless 

• Layer plants: one large specimen plant in a corner, a trailing plant on a shelf, a cluster of 
low plants near the sliding door 

• Use a natural-material area rug with organic patterning to anchor the seating area 

• Ensure the outdoor living space is just as carefully staged as the interior — buyers’ eyes 
will travel directly there 

• During showings, open the sliding doors to create a true indoor-outdoor flow and allow 
ambient sound to enter 

 

 
 

 

 

 

 

 

 

 



The Kitchen 

 

Kitchens often receive the most attention in conventional staging, and yet they are frequently 
the least biophilic rooms in a home. Cold surfaces, fluorescent lighting, and synthetic materials 
create the opposite of a restorative environment. 

• Place a cluster of fresh herbs (basil, mint, rosemary) on the countertop — they are 
visually alive, aromatically appealing, and signal abundance 

• Set out a wooden cutting board, a woven basket with fresh fruit, or a ceramic bowl with 
sea glass or small stones to introduce organic texture 

• Replace synthetic or artificial floral arrangements with real botanicals: a simple stem of 
tropical flowers in a clear vase, a branch of orchid, a bunch of garden herbs 

• Maximize natural light by removing window valances that block light over the sink 

• If your kitchen opens to the outdoors or has a garden view, stage with that view as the 
focal point 

 

 
 

 

 

 

 

 

 

 

 

 



The Primary Suite 

 

The primary bedroom must evoke one specific feeling above all others: sanctuary. In biophilic 
terms, this is the refuge experience — the sense of being sheltered, protected, and at peace. 
Buyers must feel that they could fully exhale here. 

• Use organic bedding in natural tones: linen, cotton, bamboo fiber in sand, ivory, or the 
soft blues and greens of coastal nature 

• Place a single graceful plant on a nightstand or dresser — a peace lily, a pothos, or a 
small fiddle-leaf 

• If your primary suite has a water view, position the bed so that it is visible from the 
pillow 

• Introduce natural textures: a rattan tray, a driftwood lamp base, a linen throw draped 
over a chair 

• Eliminate visual clutter completely — the nervous system registers a clear, calm space as 
safe and restorative 

• A small tabletop fountain or a sound machine with gentle water sounds can transform a 
silent room into a sanctuary experience 

 

 
 
 
 
 
 
 
 
 



The Outdoor Living Space 

 

In South Florida, the outdoor living space is not secondary — it is often the heart of the home. 
This is where biophilic staging delivers its most dramatic return on investment, because buyers 
here are buying the lifestyle of outdoor living as much as the structure itself. 

• Pressure wash and restore all outdoor surfaces: pavers, pool deck, outdoor kitchen 

• Ensure pool water is crystal clear and beautifully blue — the visual and psychological 
power of blue water cannot be overstated 

• Frame the pool or water view with lush container plantings: tropical palms, 
bougainvillea, bird of paradise, or native sea grape 

• Stage outdoor seating with natural-fiber cushions in coastal tones, a lantern or two, and 
a throw — make it look lived in and loved 

• If you have a pergola, trellis, or covered lanai, add a mature climbing plant or hanging 
ferns to create a green canopy overhead 

• For evening showings, light the outdoor space warmly: string lights, solar lanterns, and 
landscape lighting that illuminates the plants and water 

 

 

 

A Note on Water Views 

If your home has a water view — ocean, Intracoastal, canal, lake, or pond — everything in 
your staging strategy should lead to that moment when the buyer first sees it. The entry 
should hint at it. The hallway should direct attention toward it. The great room should 
frame it. Do not let the water view be discovered accidentally. Choreograph it. Make it the 
crescendo. 

 



Your Biophilic Staging Checklist 
 

Use this checklist before every showing. You are not simply preparing your home to be seen. 
You are preparing it to be felt. 

 

✓ Before Every Showing 

□ Light: Open all window treatments and sliding doors. Turn off harsh overhead lights; 
turn on lamps and accent lighting. 

□ Water: Ensure pool is pristine and running. Turn on any water feature. Check that 
views to any water are unobstructed. 

□ Air: Ventilate the home to allow natural air flow. Remove any synthetic fragrances. 
Add a subtle natural scent if desired. 

□ Plants: Check that all plants are watered, green, and free of dead leaves. Remove any 
dying plants immediately. 

□ Materials: Clear counters and surfaces of clutter. Ensure natural materials (stone, 
wood, linen) are visible and prominent. 

□ Sound: Open windows and doors to allow ambient natural sound in. Turn off 
televisions and jarring music. Soft instrumental or natural sound recordings are 
appropriate. 

□ Outdoor: Stage the outdoor living space as carefully as the interior. All seating 
arranged, all surfaces clean, all lighting prepared. 

□ Pathway: Ensure the journey from entry to primary view is clear and intentional. The 
buyer should be led toward the home’s most beautiful natural element. 

 
 

 
 
 



A Special Note on Waterfront Homes 
 

If your home is on the water — whether that means the Atlantic, the Intracoastal, a canal, a 
lake, or even a pond — you are selling something that scientists, architects, and psychologists 
all agree is among the most powerful restorative environments human beings can inhabit. 

The research on what is known as “blue space” is unambiguous: proximity to water measurably 
lowers stress hormones, improves mood, enhances creativity, and generates stronger positive 
emotional responses than nearly any other environmental condition. The sound of water 
activates the parasympathetic nervous system. The sight of water — particularly moving, 
reflective water — stimulates the same visual processing centers in the brain as natural 
landscape scenes of the highest preference. 

Buyers who walk through a waterfront home and feel the breeze off the water, hear the sound 
of it, and see it glimmering through every window are not simply admiring a view. They are 
experiencing a biological response that is difficult to forget and nearly impossible to replicate. 

 

What This Means for Your Showing 

Do not let your water view be a backdrop. Make it the story. Open every window that faces 
the water. Remove every obstruction between the interior and the view. Make sure the 
outdoor living space is staged so beautifully that buyers linger there. Let the sound of the 
water be part of the experience — open doors, let the breeze move through the home. 

The buyer who stands on your dock or your balcony and feels the South Florida sun and 
the salt air and hears the water is not calculating price per square foot in that moment. 
They are imagining their life. That is the moment that produces offers. 

 

Your waterfront home is not simply a property. In biophilic terms, it is one of the most potent 
combinations of restorative elements available in the built environment: Prospect (expansive 
water views), Presence of Water, Non-Visual Connection with Nature (sound, scent, breeze), 
and Dynamic Light (the ever-changing play of light on water). Stage intentionally, and let that 
power work for you. 

 

 



A Final Thought 
 

There is a reason that buyers, when asked to describe their favorite home they have ever lived 
in or visited, almost invariably describe something outside: the view from a window, a tree in a 
courtyard, the sound of rain on a porch, the way light moved across a floor. The moments that 
mark a home in memory are almost never the appliances or the square footage. They are the 
moments of connection — to light, to water, to living things, to the natural world just beyond 
the glass. 

Biophilic staging is the art of making those moments available to every buyer who walks 
through your door. It is not expensive. It is not complicated. It is, in the most literal sense, 
what buyers are looking for — even when they cannot name it. 

I would be delighted to walk through your home with this lens and help you identify the 
biophilic opportunities that can elevate its presentation and strengthen its appeal to today's 
buyers. 

Through a personalized pre-listing consultation, I can help you uncover the details that matter 
most - from light, views, and natural materials to layout, plant placement, and the flow 
between indoor and outdoor spaces - and translate them into a staging strategy tailored to your 
home. 

Sometimes the most powerful improvements are not major renovations, but thoughtful 
refinements that allow a property to feel more welcoming, more memorable, and more 
emotionally compelling from the moment a buyer arrives. 

If you are considering selling, I would be pleased to create a customized room-by-room 
biophilic staging plan designed to help your home stand apart and show at its absolute best. 

 

 

 

About Maureen Harmonay 

Coldwell Banker Global Luxury Specialist 

 

With over 28 years of real estate experience and a deep personal interest to South Florida’s 
waterfront communities, Maureen Harmonay brings a rare combination of market expertise, 

international reach, and genuine passion for coastal living to every client relationship. She 
specializes in luxury waterfront properties across Boca Raton, Delray Beach, Highland Beach, 

Deerfield Beach, and Hillsboro Beach. 

A relocated New Englander who grew up spending winter vacations in Highland Beach, 
Maureen understands the South Florida lifestyle from the inside out — and brings that 

understanding to every conversation about your home. 

Global. Coastal. Yours. 

MaureenHarmonayHomes.com  •  561-288-0170 
ColdwellBankerLuxury.com 
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