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PROPERTY MARKETING AND BUYER LEAD GENERATION FOR YOUR HOME
Every Tool Shows Your Home Beautifully, is Mobile Responsive

and Generate Buyer Leads!



Team Minik leads the industry in cutting edge marketing techniques, utilizing
extensive digital, print and open house marketing as well as, creating a buyer lead

generation platform around your listing to literally drive thousands of interested
buyers for your home directly to us.

OUR MARKETING PLAN
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Disclaimer: Please be advised that certain services are exclusively available for luxury listings. 

https://www.facebook.com/TeamMinik
https://www.realtor.com/realestateagents/56bb1d200fa4170100754a07
https://www.youtube.com/@Arizona.Living
https://www.findallphoenixareahomes.com/
https://www.instagram.com/teamminik/
https://twitter.com/teamminik
https://www.linkedin.com/in/michelleminik
https://www.zillow.com/profile/Michelle%20Minik
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Homes.com Analytics
This allows sellers to make data-driven adjustments to
pricing or marketing, keep their listing competitive, and
stay updated on performance. Ultimately, it helps attract
more buyers and potentially leads to a quicker sale at the
best price.



Comprehensive inventory of real estate marketing
materials, including posts, signs, flyer boxes, QR code, and
lockbox. Enhance your property listings with these
essential tools for effective and engaging property
showcasing.

Listing Inventory

QR codes act as swift links to property listings on our website.
Scan to instantly access detailed information, photos, and
features of your home. Example of our single property website is
shown in the next page.  Once info is captured, a Team Minik Sales
Agent will reach out immediately to set up a showing. 
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Showing all the photos of your home with everything a buyer
could want: WalkScore, Google Maps, Yelp, Schools, Virtual
Tour. With proven calls-to-action to attract buyers!

Feel free to browse here:
https://www.findallphoenixareahomes.com/featured

Single Property Websites
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We ensure top-notch quality by partnering with skilled
professional photographers to provide high-quality interior
shots, stunning listing photos, captivating drone imagery,
and engaging videos, providing potential buyers with a
comprehensive and immersive view of your home.

Photos
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Team Minik Flyer and eFlyer beautifully displaying your home
with multiple ways to contact us, schedule showings and
proven call-to-actions that generate more buyers. We also
prepare a brief summary of the recent changes or
improvements made to the home as the back page.

Listing Flyers / eFlyers

FRONT PAGE

BACK PAGE
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Meticulously crafted to reflect the unique charm of your
home, these high-quality materials showcase exquisite
details, captivating imagery, and essential information to
leave a lasting impression on discerning buyers.

Luxury Brochures

Note: Luxury brochures are exclusively offered for
our luxury listings.
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Transform your space into a vision of luxury with our virtual
staging services. Our expert team utilizes cutting-edge
technology to enhance your property's appeal, providing
potential buyers with a visually stunning representation of its
full potential

Virtual Staging

Before

After

11



We guarantee two Mega Open Houses to maximize your
home's exposure. Each event features 12-ft flags,
directional signs, and a professional display with
brochures and sign-in sheets—creating a seamless,
impressive experience that attracts serious buyers.

Open House
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Subject: Open House - [Property Address] - Recap

On behalf of Michelle Minik and Team Minik, we would like to thank you for allowing us to host an Open House event
showcasing your home.

Please find below, a recap by guest, of all those that toured your home during the event.

Guest #1 – [Number of Guests] (Note if they were with a Real Estate Agent)
How they found your home –
Interested or Not Interested –
Feedback on the Home –

Guest #2 – [Number of Guests] (Note if they were with a Real Estate Agent)
How they found your home –
Interested or Not Interested –
Feedback on the Home –

Guest #3 – [Number of Guests] (Note if they were with a Real Estate Agent)
How they found your home –
Interested or Not Interested –
Feedback on the Home –

Guest #4 – [Number of Guests] (Note if they were with a Real Estate Agent)
How they found your home –
Interested or Not Interested –
Feedback on the Home –

Guest #5 – [Number of Guests] (Note if they were with a Real Estate Agent)
How they found your home –
Interested or Not Interested –
Feedback on the Home –

Your satisfaction and peace of mind are our top priorities. Should you have any questions or concerns about the
property or the open house experience, please don't hesitate to reach out to your REALTOR® or myself. We're here to
address any inquiries you may have.

Once again, thank you for entrusting us with the opportunity to represent you. We look forward to assisting you
further in your real estate journey.

Please include any suggested changes or preparations for future showings here.

Best Regards,
[Your Name]
Team Minik

Open House Feedback

An Open House Recap is a comprehensive email sent to the
seller summarizing the key details and outcomes of a
recently held open house event for a specific property. 
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We strategically showcase all our real estate listings across
various platforms, leveraging targeted campaigns and
engaging content to reach a wider audience and maximize
visibility.

Social Media Marketing
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Team Minik invests thousands of dollars each month to
rank on Google, ensuring your property gets top visibility.
Through our partnership with Google, we run targeted ads
with compelling call-to-actions that attract more qualified
buyers to your listing.

Google Pay-Per-Click
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With a database of over 20,000 people, we do proactive
marketing through our reverse prospecting approach. By
leveraging cutting-edge techniques, we actively identify
and engage buyers looking for homes like yours—
ensuring your listing gets personalized attention and
reaches the right audience.

Reverse Prospecting
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Our weekly listing reports provide a detailed overview of
marketing efforts, encompassing materials, content
marketing, online promotions, social media initiatives, and a
comprehensive activity report. Stay informed about the
diverse facets of our dynamic marketing strategy.
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Seller Report



Below is the ARMLS Report:
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Aligned Showing Report
Provides real-time feedback from showings, tracking
buyer interest, and identifying trends to gauge demand.
This report supports a quicker sale at the best possible
price by keeping sellers aligned with buyer needs.
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